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Coca-Cola. Harley-Davidson. Nike. Budweiser. Vaued by customers more for what they symbolize than for
what they do, products like these are more than brands--they are cultural icons. How do managers create
brands that resonate so powerfully with consumers? Based on extensive historical analyses of some of
America's most successful iconic brands, including ESPN, Mountain Dew, Volkswagen, Budweiser, and
Harley-Davidson, this book presents the first systematic model to explain how brands become icons.
Douglas B. Holt shows how iconic brands create "identity myths" that, through powerful symbolism, soothe
collective anxieties resulting from acute social change. Holt warns that icons can't be built through
conventional branding strategies, which focus on benefits, brand personalities, and emotional relationships.
Instead, he calls for a deeper cultural perspective on traditional marketing themes like targeting, positioning,
brand equity, and brand loyalty--and outlines a distinctive set of "cultural branding" principles that will
radically alter how companies approach everything from marketing strategy to market research to hiring and
training managers. Until now, Holt shows, even the most successful iconic brands have emerged more by
intuition and serendipity than by design. With How Brands Become I cons, managers can leverage the
principles behind some of the most successful brands of the last half-century to build their own iconic
brands. Douglas B. Holt is associate professor of Marketing at Harvard Business School.
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From reader reviews:
Samuel Salamanca:

In other case, little men and women like to read book How Brands Become Icons: The Principles of Cultural
Branding. Y ou can choose the best book if you appreciate reading a book. Given that we know about how is
important a new book How Brands Become Icons: The Principles of Cultural Branding. Y ou can add
expertise and of course you can around the world by just a book. Absolutely right, due to the fact from book
you can learn everything! From your country right up until foreign or abroad you can be known. About
simple point until wonderful thing you can know that. In this era, you can open abook as well as searching
by internet unit. It is called e-book. Y ou may use it when you feel uninterested to go to the library. Let's go
through.

Sondra Spencer:

Do you have something that you want such as book? The publication lovers usually prefer to choose book
like comic, quick story and the biggest an example may be novel. Now, why not striving How Brands
Become Icons: The Principles of Cultural Branding that give your fun preference will be satisfied through
reading this book. Reading behavior al over the world can be said as the opportunity for people to know
world much better then how they react in the direction of the world. It can't be explained constantly that
reading addiction only for the geeky particular person but for all of you who wants to become success
person. So, for every you who want to start reading through as your good habit, you can pick How Brands
Become Icons: The Principles of Cultural Branding become your current starter.

Robert Perkins:

It is possible to spend your free time to see this book this publication. This How Brands Become Icons: The
Principles of Cultural Branding is simple to bring you can read it in the recreation area, in the beach, train
and also soon. If you did not get much space to bring the printed book, you can buy the particular e-book. It
is make you better to read it. Y ou can save often the book in your smart phone. Consequently there are alot
of benefits that you will get when one buys this book.

Tammy Kovar:

A lot of e-book has printed but it is different. Y ou can get it by world wide web on social media. Y ou can
choose the very best book for you, science, amusing, novel, or whatever smply by searching fromiit. It is
named of book How Brands Become Icons: The Principles of Cultural Branding. Y ou can include your
knowledge by it. Without making the printed book, it may add your knowledge and make anyone happier to
read. It ismost crucia that, you must aware about book. It can bring you from one spot to other place.
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