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"Torsten H. Nilson's new book Competitive Branding contains useful information on two of the hottest
words in marketing, "competitive" and "branding". It's a must read." Jack Trout, President of Trout &
Partners Ltd USA, and global marketing strategist. "With the increasing recognition that brands are assets
that have to be actively managed, we all need keys to unlock the processes for managing brands in a
disciplined way. This book opens the doors!" Raoul Pinnell, Global Head of Brands and Communications,
Shell International Petroleum Company Ltd. "Branding is increasingly recognized as the essence of
marketing. This book will give you plenty of ideas on how to build, grow, and perpetuate your brands."
Philip Kotler, S.C. Johnson & Son Distinguished Professor of International Marketing, J.L. Kellogg
Graduate School of Management, Northwestern University, USA. In his new book Torsten H. Nilson
provides solid, practical and well-founded good advice and methods for building brands cost-effectively -
brands that will succeed in the increasingly competitive market place. This book will help the reader to:
* create and implement a programme to build a competitive brand
* understand how brands are created, building the value of the brands
* use all the different parts of the marketing mix to build the power of the brand
The focus of Competitive Branding is not so much "how to do the above" but more "what to do" to achieve
success. Torsten H. Nilson has developed a conceptual framework based on his vast experience - not only
does this aspect set the book apart from others on this subject but it gives the reader the opportunity to
consider all the strategic aspects of branding in the context of their organization. The busy professional will
find this enlightening book, which is illustrated with truly inspirational examples and cases, one of the most
useful in developing a successful competitive brand.
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From reader reviews:

Jerry Brock:

The knowledge that you get from Competitive Branding: Winning in the Market Place with Value-Added
Brands is a more deep you rooting the information that hide in the words the more you get enthusiastic about
reading it. It does not mean that this book is hard to be aware of but Competitive Branding: Winning in the
Market Place with Value-Added Brands giving you enjoyment feeling of reading. The author conveys their
point in particular way that can be understood simply by anyone who read the idea because the author of this
book is well-known enough. This specific book also makes your current vocabulary increase well. That
makes it easy to understand then can go to you, both in printed or e-book style are available. We propose you
for having this kind of Competitive Branding: Winning in the Market Place with Value-Added Brands
instantly.

Richard Freed:

Competitive Branding: Winning in the Market Place with Value-Added Brands can be one of your beginner
books that are good idea. Many of us recommend that straight away because this e-book has good
vocabulary that will increase your knowledge in language, easy to understand, bit entertaining but
nonetheless delivering the information. The article writer giving his/her effort to put every word into
pleasure arrangement in writing Competitive Branding: Winning in the Market Place with Value-Added
Brands but doesn't forget the main level, giving the reader the hottest and also based confirm resource details
that maybe you can be among it. This great information may drawn you into completely new stage of crucial
thinking.

John Kirk:

A lot of book has printed but it differs from the others. You can get it by web on social media. You can
choose the most effective book for you, science, comic, novel, or whatever through searching from it. It is
known as of book Competitive Branding: Winning in the Market Place with Value-Added Brands. You can
contribute your knowledge by it. Without departing the printed book, it could add your knowledge and make
anyone happier to read. It is most significant that, you must aware about book. It can bring you from one
destination for a other place.

Brandon Giles:

Many people said that they feel weary when they reading a e-book. They are directly felt this when they get a
half regions of the book. You can choose typically the book Competitive Branding: Winning in the Market
Place with Value-Added Brands to make your personal reading is interesting. Your own skill of reading
talent is developing when you such as reading. Try to choose simple book to make you enjoy to learn it and
mingle the feeling about book and examining especially. It is to be 1st opinion for you to like to open up a
book and read it. Beside that the e-book Competitive Branding: Winning in the Market Place with Value-



Added Brands can to be a newly purchased friend when you're sense alone and confuse with the information
must you're doing of this time.
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